
IMPORTANT INFORMATION: The UK Government has now published a draft of the Border Operating Model. The document sets 
out the processors businesses need to follow to import and export to and from the UK from next year. 

The Institute of Export and International Trade currently have grants available for training staff in making customs declarations. 
Available to businesses importing from or exporting to the EU, that complete customs declarations for themselves or someone 

else. Further information is available at https://www.export.org.uk/page/CustomsGrants

The UK will be required to introduce a new suite of logos for their GI products (new PGI, PDO and TSG logos), for use when these 
products are sold within the UK. There will be (an expected) three-year grace period for the UK to make this transition from PGI to 

the new UK GI. 

The meat-free trend continues during lockdown although there has seen a slight shift back towards meat as the centrepiece of a 
main meal and YOY primary MFP consumption has seen an increase of 30%.

53 million barbecues were held in the 12 weeks to 14 May, treble the number held at the same time last year boosting category 
sales. Sausages (up 41%) and burgers (up 48%) continued strong runs of sales growth in the four weeks to 14 June[1].

A GLANCE AT UK RETAIL - 12 WEEKS UP TO 14 JUNE 2020 [2]

With the final weeks of spring upon us 
we are still seeing the same cuts doing 
well; mince, chops, diced, and cubed 
but sales of roasting joints continue to 
struggle.

Total volumes in retail   
(-8.6%)
Roasting Joints    
(-27.6%)  
Chops     
(+20.4%)    
Mince     
(+27.5%)

Another good month for beef as Beef products 
across the board see an increase except sliced 
cooked meats due to an increase in price. 
Burgers and grills saw an impressive boost 
from the good weather. 
 
Total volumes in retail   (+22.4%)    
Roasting    (-1.00%)
Burgers and grills    (+45.3%)     
Steaks     (+53.9%)

  [1] Kantar World Panel https://www.kantarworldpanel.com/en/PR/53-million-barbecues-boost-meat-category-staples
 [2] Source of data from AHDB and Kantar Worldpanel AHDB and Kantar Worldpanel; https://ahdb.org.uk/retail-and-consumer-insight 
 [3] Source of data from AHDB and Kantar Worldpanel; https://ahdb.org.uk/retail-and-consumer-insight

Price per KG in Retail - 12 weeks up to 14 JUNE 2020 [3]

EXPORT HEADLINES

NEW CONSUMER CAMPAIGNS

MAKE IT LAMB
Phase two of the ringfenced Make It campaign is now in place 

with a focus on lamb this time, continuing the partnership 
between QMS, AHDB and HCC. Including video on demand, 
radio sponsorship and digital and social advertising as well 

as local news partnerships it’s set to reach 75% of all adults 
(aged 15-64) in Britain.  

CAMPAIGN RESULTS...
The #MakeIt campaign is still performing well, and we have a new competition in partnership with BBC Good Food giving 

entrants the chance of winning a roasting hamper worth £550.
Over our four-week digital campaign we saw some impressive results and a lot of through traffic to the website. Our Heart 

Radio online competition had an impressive 4,169 entries, while the YouTube videos were viewed 360k times. The Mail Online 
regionalised digital marketing had a whopping 128 million impressions and 260k website clicks. The BBC good food takeover and 
adverts had 1.2million impressions and 2.8k website clicks and Facebook and Instagram recipes gained 36million impressions and 

159k website clicks.     

In order to adapt to the changing retail landscape, HCC has reacted to changes in the market by creating, participating and 
delivering a range of new marketing initiatives.

Latest trade figures from HMRC show that there continues to 
be a strong export market for Welsh Lamb and Welsh Beef, 
despite the disruption caused by Coronavirus lockdowns in 
Europe and beyond.

UK exports of beef and sheep meat are down in April 2020 
compared with the same month the previous year, however 
the total comparison for the first four months of the year 
show more modest changes. Beef exports are up 2.8% by 
volume as against the first four months of 2019, although the 
value was down slightly from £144million to £131million.
The volume of sheep meat exports from the UK are down 
18% as compared with the bumper export year of 2019, 
however the figures are broadly in line with the previous 
year. The value of exports in the first four months of 2020 
was £121.7million, as opposed to £120.2million in 2018 and 
£127.9million in 2019. 

SUSTAINABILITY 
CAMPAIGN

This multimedia campaign aimed at combating mixed 
messaging around red meat at the environment was 
extremely successful. This short campaign, designed 

and implemented by HCC in the early months of 2020 
targeted consumers across England and Wales. In the few 

short months it gained 130k subscribers to HCC’s new 
sustainability newsletter for consumers to keep up to date 

with any new environmental information and stats. A 
further 76k to the Welsh Lamb Family Newsletter and our 
competition had over 12k entries.  Our sustainability TV 

advert had over 2m impressions shown through Sky Ad Smart 
to targeted geographical areas / demographics and a further 

1.7m impacts of the advert were secured through S4C. 

UK RETAIL: THE END OF SPRING
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